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International code of breastmilk substitutes violations in South 

Asian IBFAN Countries 
 
 
IBFAN Asian Countries (8 countries):  
 
Afghanistan, Bangladesh, Bhutan, India, Maldives, Nepal, Pakistan, Sri Lanka 
 
 
 
Asia is the largest market for breast-milk substitutes that, although 
they are unnecessary, now account for one-third of the global milk 
formula market by value.  
 
The Asia market is one of the fastest growing markets for baby food 
among various regions due to population and economic growth.  
There is increasing promotion of breastmilk substitutes for older 
infants and young children – those between 6 and 36 months of age 
– including follow-up formula and growing-up milks.  
 
Marketing of breastmilk substitutes: National implementation of 
the international code Status Report 2018. WHO, UNICEF, IBFAN 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwi2y_T8mviCAxW6umMGHe9bDAIQFnoECAgQAQ&url=https%3A%2F%2Fwww.ibfan.org%2F&usg=AOvVaw0xwx_ayuTXOWOnrzhzguLc&opi=89978449
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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The common “The International Code of Marketing of Breastmilk 
Substitutes,1981 and WHA resolutions” violations found in all the Asian 

countries 

  
Topics Violation of the breastmilk substitutes code Article 

no./resolutions 
no. 

PROMOTION TO PUBLIC AND IN SHOPS - PROHIBITED BY THE CODE 
Advertising, promotion There should be no advertising or other form of promotion to the 

general public of products within the scope of this Code 
5.1 

Give samples Manufacturers and distributors should not provide, directly or 
indirectly, to pregnant women, mothers or members of their 
families, samples of products within the scope of the code.  

5.2 

promotional devices 
retail  

In conformity with paragraphs 1 and 2 of this Article, there should be 
no point-of-sale advertising, giving of samples, or any other 
promotion device to induce sales directly to the consumer at the 
retail level, such as special displays, discount coupons, premiums, 
special sales, loss-leaders and tie-in sales, for products within the 
scope of this Code. This provision should not restrict the establish- 
ment of pricing policies and practices intended to provide products 
at lower prices on a long-term basis. 

5.3 

Samples and gifts Manufacturers and distributors should not distribute to 
pregnant women or mothers of infants and young children any 
gifts of articles or utensils which may promote the use of 
breast-milk substitute or bottle-feeding 

5.4 

Direct or indirect 
contact with pregnant 
women and mothers 

Marketing personnel; in their business capacity ,should not 
seek direct or indirect contact of any kind with pregnant 
women or with mothers of infants and young children. 

5.5 

Health care system 

Health care system 
should not use for 
promoting BMS 

No facility of a health care system should be used for the 
purpose of promoting infant formula or other products within 
the scope of the code.  

6.2 

Company 
representatives in 
health care system 

The use by the health care system, of “professional service 
representatives”, mother craft nurses” or similar personnel, 
provided or paid for by manufacturers or distributors, should 
not be permitted 

6.4 

should be restricted 
to scientific and 
factual matters by 
manufacturers 

Information provided by manufacturers and distributors to 
health professionals regarding products within the scope of 
this Code should be restricted to scientific and factual matters, 
and such information should not imply or create a belief that 
bottle-feeding is equivalent or superior to breast-feeding. It 
should also include the information specified in Article 4.2 

7.2 

Health Workers 

No financial or 
material inducements 
to health worker 

No financial or material inducements to promote products 
within the scope of this Code should be offered by 
manufacturers or distributors to health workers or members of 

7.3 

https://www.who.int/tools/elena/interventions/regulation-breast-milk-substitutes
https://www.who.int/tools/elena/interventions/regulation-breast-milk-substitutes
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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their families, nor should these be accepted by health workers 
or members of their families. 
 

Health worker cannot 
affiliated any 
Fellowships, study 
tours, research grants, 
attendance at 
professional 
conference  
 

Manufacturers and distributors of products within the scope of 
this Code should disclose to the institution to which a recipient 
health worker is affiliated any contribution made to him or on 
his behalf for fellowships, study tours, research grants, 
attendance at professional conferences, or the like. Similar 
disclosures should be made by the recipient 

7.5 

 Label prohibition  

Not to discourage 
breastfeeding. 
 

Labels should be designed to provide the necessary 
information about the appropriate use of the product, and so 
as not to discourage breastfeeding. 

 

9.1 

used only on the 
advice of a health 
worker 
 
warning against the 
health hazards 
 
Pictures, graphics, 
text with nutrition 
claim 

(c) a statement that the product should be used only on the 
advice of a health worker as to the need for its use and the 
proper method of use; (d) instructions for appropriate 
preparation, and a warning against the health hazards of 
inappropriate preparation.  
 
Neither the container nor the label should have pictures of 
infants, nor should they have other pictures or text which may 
idealize the use of infant formula. They may, however, have 
graphics for easy identification of the product as a breast-milk 
substitute and for illustrating methods of preparation. The 
terms "human- ized", "maternalized" or similar terms should 
not be used. Inserts giving additional information about the 
product and its proper use subject to the above conditions, 
may be included in the package or retail unit.  
 

9.2 

Observation regarding 
social media : 
advertising, 
promotion 

despite the fact that the International Code of Marketing of 
Breastmilk Substitutes and relevant, subsequent Health 
Assembly resolutions state that there should be no advertising 
or other forms of promotion of products within its scope, new 
modern communication methods, including electronic means, 
are currently increasingly being used to promote such 
products..... 

WHA 
resolution 54.2 

[2001] 

Financial support,  
 
Baby-Friendly Hospital 
Initiative 

Member States (are to): ensure that the financial support for 
professionals working in infant and young child health does not 
create conflicts of interest, especially with regard to the Baby-
Friendly Hospital Initiative. 

Resolution 
WHA 49.15 

[1996] 
 

do not create conflicts 
of interest 

Member States (are to): ensure that financial support and 
other incentives for programmes and health professionals 

Resolution 
WHA 58.32 

[2005] 
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working in infant and young-child health do not create conflicts 
of interest 

Unless 
national/regional 
legislation allows; 
 
contamination, label 
warnings 

1. ensure that nutrition and health claims for breastmilk 
substitutes are not permitted unless national/regional 
legislation allows; 
 
2. be aware of the risks of intrinsic contamination of powdered 
infant formulas and to ensure this information be conveyed 
through label warnings. 
 

WHA 58.32 
[2005] 

 
 
 
All the regional codes created according to The International Code of Marketing of 
Breastmilk Substitutes,1981 and WHA resolutions 
 
 
 
 

Country Title of the code Link of the code 
Date of 

legal 
measure 

Legal status of the Code 
(category) 

Afganistan Breastfeeding support and 
strengthening regulation 

AFG 2009 Breastfeeding 
support and strengthening 
regulation.pdf (who.int) 

2009 Substantially aligned with the 
Code 

Bangladesh BMS Act-2013  
 
& BMS Act Rules-2017 

 
The breast milk substitutes, 
infant foods, commercially 
manufactured 
complementary foods and 
the accessories thereof 
(regulation of marketing) act 
no. 35, 2013; 2014. 

Breast-Milk Substitutes 
(BMS) Act 2013 | eToolkits 
(dghs.gov.bd) 
 

2013 Substantially aligned with the 
Code 

Bhutan NA NA NA No legal measures 

India IMS Act, 
India Code: Infant Milk 
Substitutes, Feeding Bottles 
and Infant Foods (Regulation of 
Production, Supply and 
Distribution) Act, 1992 

India Code: Infant Milk 
Substitutes, Feeding Bottles 
and Infant Foods 
(Regulation of Production, 
Supply and Distribution) 
Act, 1992 

1992, 
amended 

2003 

Substantially aligned with the 
Code 

Maldives Regulation on Import, 
Produce and Sale of Breast 

CHAPTER I (health.gov.mv)  2008 Substantially aligned with the 
Code 

https://www.who.int/tools/elena/interventions/regulation-breast-milk-substitutes
https://www.who.int/tools/elena/interventions/regulation-breast-milk-substitutes
https://extranet.who.int/nutrition/gina/sites/default/filesstore/AFG%202009%20Breastfeeding%20support%20and%20strengthening%20regulation.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/AFG%202009%20Breastfeeding%20support%20and%20strengthening%20regulation.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/AFG%202009%20Breastfeeding%20support%20and%20strengthening%20regulation.pdf
http://etoolkits.dghs.gov.bd/toolkits/bangladesh-program-managers/breast-milk-substitutes-bms-act-2013
http://etoolkits.dghs.gov.bd/toolkits/bangladesh-program-managers/breast-milk-substitutes-bms-act-2013
http://etoolkits.dghs.gov.bd/toolkits/bangladesh-program-managers/breast-milk-substitutes-bms-act-2013
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://www.indiacode.nic.in/handle/123456789/1958?sam_handle=123456789/1362
https://health.gov.mv/storage/uploads/aVw55mw1/hvykrcda.pdf
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Country Title of the code Link of the code 
Date of 

legal 
measure 

Legal status of the Code 
(category) 

Milk Substitutes in the 
Maldives 

Nepal Mother’s Milk Substitutes 
(Control of Sale and 
Distribution) Rules, 2051 
(1994) 

Mother’s Milk Substitutes 
(Control of Sale and 
Distribution) Rules, 2051 
(1994) – Nepal Law 
Commission 

1992 Moderately aligned with the 
Code 

Pakistan 
 

The Protection of Breast-
Feeding and Child Nutrition 
Ordinance, 2002 
 

PAK 2002 The Protection of 
Breast-Feeding and Child 
Nutrition Ordinance, 
2002_0.pdf (who.int) 

2002, as  
amended 

2012,  
2018 

Moderately aligned with the 
Code 

Srilanka Srilanka code for the 
Promotion, Protection and 
support of Breastfeeding and 
Marketing of designated 
products(Amended code-2002) 

Act-BreastFeeding-
English.pdf (health.gov.lk) 

2004 Moderately aligned with the 
Code 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

https://lawcommission.gov.np/en/?p=7078
https://lawcommission.gov.np/en/?p=7078
https://lawcommission.gov.np/en/?p=7078
https://lawcommission.gov.np/en/?p=7078
https://lawcommission.gov.np/en/?p=7078
https://extranet.who.int/nutrition/gina/sites/default/filesstore/PAK%202002%20The%20Protection%20of%20Breast-Feeding%20and%20Child%20Nutrition%20Ordinance%2C%202002_0.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/PAK%202002%20The%20Protection%20of%20Breast-Feeding%20and%20Child%20Nutrition%20Ordinance%2C%202002_0.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/PAK%202002%20The%20Protection%20of%20Breast-Feeding%20and%20Child%20Nutrition%20Ordinance%2C%202002_0.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/PAK%202002%20The%20Protection%20of%20Breast-Feeding%20and%20Child%20Nutrition%20Ordinance%2C%202002_0.pdf
http://www.health.gov.lk/moh_final/english/public/elfinder/files/publications/list_publi/act/Act-BreastFeeding-English.pdf
http://www.health.gov.lk/moh_final/english/public/elfinder/files/publications/list_publi/act/Act-BreastFeeding-English.pdf
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Afganistan 
 

 
Breastmilk substitutes Nestle Afghanistan Ltd. Is A Pakistan Buyer, the Following Trade Report 
Data Is Derived From Its Trade Data : 

 

 

 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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The Graph Above Shows The Market Trend Analysis Of Nestle Afghanistan Ltd. For The Past Year, 
Which Can Be Used To Understand The Current Supply Cycle And Business Stability Of The Company 
From The Trend Of Different Dimensions Such As Quantity, Weight, Price And Number Of 
Transactions. 
 
Afghanistan (ref. p. 167) Billboard advertising for CERELAC was still in place in 2015 (date of 
IBFAN picture) whereas the new local code implementing the WHO Code released in 2012 
includes in its scope Complementary Foods.  
 
Common violations in Afganistan: 
 
Forbidden states of promotion Article 6:  
Producers and distributers cannot promote specific products at sales and health care 
centers or other places using the following methods: 
 
1- Advertisements  

2- Sales methods (particular exhibition, discount coupons, prizes, discounts, specific sales, selling 

of items on lose, selling of specific products along with other items and gifts 

3- Holding of events and programs or sponsoring them.  

4- Provision or distribution of informative and instructive materials about child feeding 

 
Preparing informational materials based on the international standards Article 18: (2)  
 
Informative and educational materials for child feeding is produced in accordance with the 
national and international standards and is not designed with any picture, photo, painting 
or other things that encourage to artificial feeding with bottle or glass to discourage baby 
from mother’s milk. 
 
 
Types of Violation found during market monitoring and clauses of Breastmilk substitutes-
2013/Breastmilk substitutes ACT  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Breastfeeding support and strengthening regulation-2009 
Violations(breastmilk substitutes), Afganistan 

Topics Breastfeeding support and strengthening regulation-2009 Violations, Afganistan Violation of 
Afganistan 
Act-2009 

article no. 

Advertisement
, sponsoring 

Producers and distributers cannot promote specific products at sales and 
health care centers or other 
places using the following methods: 
1- Advertisements 
3- Holding of events and programs or sponsoring them. 
 

6(1) 

Exhibition, 
discount,prizes 

2- Sales methods (particular exhibition, discount coupons, prizes, discounts, 
specific sales, selling of items on lose, selling of specific products along with 
other items and gifts. 
 
 

6(2) 

Distribution of 
informative 
material 

Provision or distribution of informative and instructive materials about child 
feeding. 

6(4) 

Written 
request from 
health 
specialists 

The producer and distributor shall not provide the way for information on 
specific products without a written request from health specialists or 
relevant authorities unless the information contains scientific and research 
matters pertaining to technical methods and usage of the specific products. 

(7) 
 

Picture  (2) Informative and educational materials for child feeding is produced in 
accordance with the national and international standards and is not designed 
with any picture, photo, painting or other things that encourage to artificial 
feeding with bottle or glass to discourage baby from mother’s milk. 

18(2) 

Labelling Prohibition regarding labelling of specific products 
Producer and distributer shall not supply specific products labeled with the 
following characteristics, for 
sale to the market: 
1- Photo, drawing or other graphic signs, unless they are about the method of 
preparing the product. 
2- Any medical claim  
4- Mention of name interpreted as specialist or concerned official for 
nutrition of baby. 

10(1,2,4) 

Medical claim 
comparable to 
mother’s milk 

 (1) Informative and instructive materials shall not contain medical claim, or 
create such an influence or dictation that the presented products be equal to, 
comparable or higher than mother’s milk or feeding on it. 
(2) Informative and instructive materials shall not include the name and logo 
of producer and distributer. 

19 

 
 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Billboard advertising for CERELAC violating Afganistan breastmilk substitutes code 

Article-6(1) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Advertisements of BMS products, Violating Afganistan breastmilk substitutes code 

Article-6(1),  

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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BMS products were selling in Afganistan in the facebook shop violating Afganistan 

breastmilk substitutes Article-6(1) 

 

Powder milk found in Afganistan online market violating Afganistan found on 9/9/23 Google search (violating 

Afganistan breastmilk substitutes code Article-6(1) 

) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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(6) Facebook https://web.facebook.com/people/AHMAD-Farhanahmad-

Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVVii

Br1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr violating 

Afganistan breastmilk substitutes code Article-6(1) 

 

Facebook marketing of BMS product in Afganistan ,27 August,2014 

violating Afganistan breastmilk substitutes code Article-6(1,2),10(1,2,4) 

 

https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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(6) Facebook https://web.facebook.com/people/AHMAD-Farhanahmad-

Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2Q

HKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr Advertisement: violating Afganistan BMS 

code, Article no.6 (1); The slogan “Smart choice for happy life” claims the breastmilk 
substitutes products are higher than mother’s milk violating article no.19 Article-6(1,2) 

 

https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://web.facebook.com/people/AHMAD-Farhanahmad-Shukran/100064928982124/?paipv=0&eav=AfaPH1JXGo8aIKOpXcim85jisVViiBr1urEK2QHKjiSERiufdInd2xdqB4DSZR_iufQ&_rdc=1&_rdr
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Award giving: violating Afganistan breastmilk substitutes Article-6(1, 2); 18 

(9)Facebookhttps://www.facebook.com/kendamilafg/photos/a.111539346960805/643462813768453/ accessed 29 

December, 2021 
 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.facebook.com/kendamilafg/photos/a.111539346960805/643462813768453/
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  Informative Picture, photo, painting or other things that encourage to breastmilk substitutes artificial feeding 

violating 

Article 18: (2) ,6(1, 2); 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Violating Afganistan breastmilk substitutes code Article-6(1, 2), 7 ; 18 

 

Specific products information Article 7: The producer and distributor shall 

not provide the way for information on specific products without a written 

request from health specialists or relevant authorities unless the information 

contains scientific and research matters pertaining to technical methods 

and usage of the specific products 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Facebook marketing of breastmilk substitutes product in Afganistan ,29 November,2021 

violating  

Afganistan BMS code Article-6(2),18(2) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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 Facebook marketing of breastmilk substitutes product in Afganistan ,5 and 22 

November,2021 violating  

Afganistan BMS code Article-6(1,2,4),18(2) 

 

Facebook marketing of BMS product in Afganistan , November,2021 violating  

Afganistan BMS code Article-6(2),18(2) 

 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Encouraging to artificial feeding 

Facebook marketing of breastmilk substitutes product in Afganistan, 5 November, 2021 

violating  

Afganistan BMS code Article-6(1), 18(2)  

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Encouraging to artificial feeding 

Facebook marketing of breastmilk substitutes product in Afganistan, June, 2021 violating  

Afganistan BMS code Article-6(1,2), 18(2)  

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Free delivery: Violating Afganistan breastmilk substitutes code article 6(2) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Encouraging to artificial feeding: Violation of Afganistan breastmilk 
substitutes,Article no.18(2) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Promotion and Encouraging to artificial feeding: Violation of Afganistan 

breastmilk substitutes,Article no.18(2) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Use popular cartoon charecter, photo encourage to artificial feeding: Violation 

of Afganistan breastmilk substitutes code, Article no.18 (2), 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/


27 

 

 
 
 
 
 

Online Promotion, Award giving: violating Afganistan breastmilk substitutes code 

Article-6(1, 2); 18 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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breastmilk substitutes companies Celebrated National vegetarian week 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Bangladesh 

 
 

Government of Bangladesh along with BBF (Bangladesh Breastfeeding 
Foundation), Civil Societies and UN organizations in Bangladesh developed a 
new law following the International Code. The new law was entitled as 
“Breast-milk Substitutes, Infant Foods, Commercially Manufactured 
Complementary Foods and the Accessories Thereof (Regulation of Marketing), 
act 2013 and was gazetted on the 22th September, 2013 to control unethical 
promotion of BMS. In order to implement the Act country wide, it was 

Facebook promotion, Use baby’s photo: Violation of Afganistan BMS code article no.6 (2), 

18(2), 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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necessary to disseminate among the people, health professionals and Civil 
Society. 
 
Statistics of breastmilk substitutes Nestle infant formula in Bangladesh 

লেকট োটেন এখন বোাংেোটেটেই তৈরি হটে || েয রবেটনস স্ট্যোন্ডোর্ড  - YouTube, The Business standard, 

Published on Jun 20, 2021 

 

By investing Tk 150 crore, breastmilk substitutes Nestlé Bangladesh has built a milk factory with 
lactogen in Gazipur, where it is capable of producing 6 thousand tons of baby food annually. 
Nestle Bangladesh Director of Corporate Affairs Nakeeb Khan joined TBS to talk about this. 
In order to strengthen its influence in the country's baby food products market, Nestlé, a 
multinational company that manufactures food products, has set up a modern 'Infant Formula 
Processing, Filling and Packaging Plant' in Bangladesh. 
 
From now on the company will manufacture their Lactogen brand baby food in Bangladesh. 
Officials of Nestlé Bangladesh said that from Wednesday they have started production of only 
Lactogen-1 and Lactogen-3 in the factory built at a cost of Tk 150 crore in Gazipur's Sreepur. 
Initially, the factory will produce 6000 tonnes of Lactogen per annum. As they gradually increase 
their production capacity, they will also start producing the remaining variants of Lactogen. 
According to various sources, a large part of Bangladesh's Tk 4000 crore baby food market is in the 
hands of Nestlé. 
 
 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.youtube.com/watch?v=PHDDnUY1K_Y&t=117s
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/


31 

 

Breastmilk substitutesCompany and brand names found in the market throughout 

Bangladesh  

Breastmilk substitutes 
Company name 

Brand name of breastmilk substitutes 

 

Produced by: Nestle India limited 

Imported by: Nestle Bangladesh 

 
 
 
 
 
 
 
 
 
 
 

 

1.Lactogen-1-From Birth 
2.Lactogen-2-From 6 Month, 
3.Lactogen-3-From 12 Month 
 
1.Cerelac-1 Wheat Milk- 
After 6 Month 
2.Cerelac-1, Rice&Milk- 
After 6 Month 
3.Cerelac-1-Wheat- 
3Fruits-After 6 month 
4.cerelac-1 Mango 
Milk& Rice-After 6 
Month 
 

Fassaka 
 

Pre Biomil / Biomil 1,2,3,4/Biomil soy 
 
1.Biomil-1, 0-6 Months 
2.Biomil-2, 6-12 Months    
3.Biomil-3, 1-2 Years 
 

 Jess International 1.Lactail’s Baby Care 1 
2.Baby Care 1B 
3.Baby Care 2B 

 Abul Khair consumar group, 
 
Newzeland Dairy 

MARK Full Cream Milk Powder 
MARK Active Schools 
MARK Young Star 
Endo Milk 

Baby Nutrition Care ltd./Babys 
Nutrition  
 
 
 

1. Eldo Baby-1, 0-6 Months 
2.Eldo Baby-2,  6-12 Month 
3.Eldo Milk-1+, After 1Year 
4. Eldo Milk-2+, 2-4 Years1.  
5. Danalac (in three categories) 
6. Aptamil 
 

Mothers smile Prima1, 0-6 Months.  
Prima-2, 6-12 months. 
Lactofix 

GSK , 
Newziland Dairy 
 

DANO Full Cream Milk Powder- Arla Foods Bangladesh 
Diploma Instant Milk Cream Powder- Newzeland Dairy 
Mother’s Horlicks -Newzeland Dairy 
 

Vitalic dairy & food industries Fassa Milk 
BIO Mill 

My boy  My boy 

Others Gastofix etc. 

5. cerelac-2 Wheat 
Apple &Cherry-From 8 
Month 
6. Cerelac-2- 
Wheat Honey-From 8. Month. 
7. Cerelac-3- 
Mixed &Vegetables- 
From10 Month. 
4. Nan-1-From birth & Pro NAN 
5. Nan-2-After 6 month 
6. Nan-3-From 12 Month 
7. NAN All 110(0-6 months 
   1. Nido-1+, From 1 Years 
  2. Nido-2+, From 2 Years 
   3. Nido-3+, From 3 Years 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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BMS act violations found in Hospitals and Corresponding clauses of BMS Act 2013   
 

Sl. no. Breastmilk substitutesact violations found in 

hospital were 

Violation of breastmilk substitutes act-

2013/BMS act rules-2017 

1.   Leaflets on BMS products  Violation of BMS act-2013 article no.4 (2(a)) 

2.  BMS product in paediatric ward  Violation of BMS act-2013 article no.4(2(b(iv))) 

3.  Prescription of BMS products without any Justified 
reason  

violation of BMS act rules ,2017 article no.(4) 
 

4.  Promotion BMS product  Violation of BMS act-2013 article no.4 (1) 

5.  BMS products kept in hospital pharmacies  Violation of BMS act-2013 article no.4 (2(b 
(IV))) 

6.  Attained seminar, symposium, training, competition  Violation of BMS act -2013 article no.4 (2(b 
(ii))) 
 

7.  Receiving financial gift/others  Violation of BMS act article no.4 (2(b (iii))) 

8.  Had Nestle made breastfeeding corners  Violation of BMS act article no.4 (2(b (IV))) 

9.  Slips of BMS given to the patients  Violation of BMS act -2013 article no. 
4 (2(b (IV))) 

10.  Permissions to the representative to visit hospitals  Violation of BMS act article no.4 (1 &2(b 
(IV)))],  
 

11.  Distribution of BMS products among Mothers on 
special day (World Health day, Nutrition week and 
Breastfeeding Week)    

Violation of BMS act article no. (4(2(c &d)) 
 

12.  Involved in conflict of interest professionals Govt. 
Health professionals of private health facilities   

BMS act -2013 article no. (2). Rules -2017 
article no. (3(c)) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

Types of Violation found during market monitoring and clauses of breastmilk substitutes-2013/BMS ACT 

rules-2017 
 

Sl. No. Violations  

1.  BMS products not registered to IPHN  Violation of BMS act -2013 & rules-2017 article 
no.(10(1)) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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2.  BMS product Promotion in shops           Violation of BMS act article no.(4(1)) 

3.  Then inadequate labeling Violation of BMS act article no.(6(1,2,3)) 

4.  Promotion in pharmacies Violation of BMS act article no.(4(1& 2(a (iv)))) 

5.  Free samples Violation of BMS act article no.(4(2(b(i))) 

6.  Sponsorship Violation of BMS act article no.(4(2(b(i))) 

7.  Other violations Violation of BMS act-2013 & it’s rules-2017      

 

 
 
 
 
 
 
 
 
++ 
++++++++++++++++ 
 
 

breastmilk substitutes product promotion in grocery shop in Sahebbazar area  Area,Rajsahi on 

19.01.23 ;Violation of BMS act article no.(4(1)&2(b(iv) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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+ 
 
+ 
 
 
 
 

 
 
 

Violation of BMS act article no.4 (2(b (IV))) 

breastmilk substitutes Nestle made breastfeeding corner in the Sreebardi 

Upazilla health complex, Sherpur,Mymensingh division visited on 14.3.23 

Violation of BMS act article no.4 (2(b 

(IV)));BMS act-13 violations in 

hospitals: 

breastmilk substitutes company 

Nestle made Breastfeeding corner 

found in Modon UHC visited at 

23.2.23 

 

breastmilk substitutes product display and promotion in Akusha 

pharmacy in Kasigonj Bajar, Mymensingh city on 03. 01.2023 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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breastmilk substitutes product display and promotion in pharmacy Kachari 

Bazar,Rangpur city on (24/12/20) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/


37 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

breastmilk substitutes Nestle published nutrition content for children violation BMS act 

clause no.4(2(d) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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. 
 
 
 
 
 
 

breastmilk substitutes Nestle company sponsored and decorated the IMCI training room an established 

library room of Serebanagla Medical college hospital 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++
+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++
+++++++++++++++++++++++++++++++++++++++++++++++++++ 
 
 
 
 
 

  
 
 
 
 
 
 

Found breastmilk substitutes leaflet in the hand of duty Midwife in a Public hospital 

(Modhupur Upazilla health complex) on 5/2/19  

The breastmilk substitutes Fassaka(Biomil )company's representative  found during visit 

of BBF staff in a Public hospital (Modhupur Upazilla health complex,Tangail) on 5/2/19  
 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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 Jahid hasan adapted baby from birth was feeding breastmilk 

substitutes Biomil on 18/7/17 by his grandmother. 
 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/


41 

 

 

 

 

 

 

 

 

 
 
 
 
 

 Bochaganj 

UHC visited  

Pneumonia, Allergenic infection, Edema, serious Anemia affected baby Jahid hasan 

(5 months baby)was combating with death on 20/7/17,one day  Before death  .He 

died on 21/7/17.The duty doctor was teaching to his group intern students that it is 

for protein energy malnutrition .The teacher never pronounced the word about 

breastmilk substitutes in his entire class. 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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The breastmilk substitutes nestle made Breast feeding corner on 31/7/2017 in 
Bochaganj UHC . Dr,Hamonto kumar roy told me we will unwrapped it as 
soon as possible. 

 

 

 

 

 

 

 

 

 

 

Leaflet of Lactogen was found from Gabindaganj UHC from Nurses duty 

room on 29/5/17. 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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At ANC/PNC corner of Khansama I  found the leaflet of Baby care(The 

breastmilk substitutes.) on 29/7/2017 in Khansama UHC ,Dinajpur  

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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To give an impression or to conduct such activities to create a belief that breast-milk substitutes, infant foods and 

commercially manufactured complementary foods is better than or equivalent to breast-milk; 
Violation of BMS act-2013 clause no.4(2(d)) 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Bochaganj UHC visited at 31/7/2017 

 
 

The breastmilk substitutes nestle made Breast feeding corner At Bochaganj 
UHC.Dr,Hamonto kumar roy told me we will unwrapped it as soon as 
possible. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Leaflet of Lactogen was found from Gabindaganj UHC from Nurses duty 

room on 29/5/17. 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/


46 

 

 

 

 

 

 

A representative of Babycare was distributing leaflet to the Aya of 

Khansama UHC ,Dinajpur at 29/7/2017 

 

Two representative (name /Designation not known) of breastmilk 

substitutes company Baby care was distributing leaflet to the Aya of 

Khansama UHC ,Dinajpur at 29/7/2017 at  Approx.2:00-2:30pm 

 

 
 

At ANC/PNC corner of Khansama I  found the leaflet 

of Baby care(The breastmilk substitutes.) 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Create a belief that breast-milk substitutes, infant foods and commercially 
manufactured complementary foods is better than or equivalent to breast-
milk 

Commercially genuine baby food is not the 
main source of both. Since every baby 
grows differently, consult a doctor before 
playing with complementary foods. 

 

CERELAC 
The quality of grains in the serving can 
help the plant grow by providing essential 
nutrients. 
 

 

It contains selected high quality grains, 
which can help meet the essential needs 
of the baby. 
 

Fortified with Vitamin A, C, Zinc and 
Bifidus BL which can help strengthen the 
immune system. 

It contains 12 vitamins and 7 minerals, 
which can help in normal growth. 

It contains Iron+ (Iron, Omega 3 Vitamin C, 
Iodine, Vitamin B1) which can support 
brain structure and intelligence 
development. 

 
 
 

 
 
 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Public hospital Doctor prescribed and gave tik mark on Aldo Baby-1 leaflet for baby  
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Public hospital Doctor prescribed BMS product “Lactofix” for baby  



50 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Report of Online newspaper Prabartan at on 19th september,2019 about the death 

of twin baby Maria and Faria (10 months’ babies) after feeding breastmilk 

substitutesBiomil-2 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++
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Some pictures of the dyed twin babies after fed Biomil -2 by the 

prescription of Dr. Prodip debnath,Khulna 
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Report link of Prabartan daily online newspaper 
 

খুেনোয় দু’রেশুি আকরিক মৃৈুয, অরিট োটেি ৈীি বোটয়োরমে দুটেি রেটক  –Prabartan | Most Popular 

BD Newspaper on 19.9.2019 
Prescription 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Dr.Prodip debnath,consultant Khulna Shisu hospital prescribed BIomil-1 to the 16 days babies, then on 

the 3rd months age again prescribed for breastmilk substitutes Biomil-1 and then Eldobaby to the twin 

babies (Maria and Faria, died after feeding Biomil)  without any justified reasons  

https://www.prabartan.com/09/19/49/93732.php?fbclid=IwAR2fyzy2uASGPu8wIhATeMRuyEIq5fdCRSTz9jTYwEowSVATeg4G4Q7kIZM
https://www.prabartan.com/09/19/49/93732.php?fbclid=IwAR2fyzy2uASGPu8wIhATeMRuyEIq5fdCRSTz9jTYwEowSVATeg4G4Q7kIZM
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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breastmilk substitutes company Nestle made breastfeeding corner in different hospital 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Nestle made Breastfeeding corner in BIROL UHC, Boda UHC,Pirganj UHC and in RG hospital,Rangpur 
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Free sample of BMS product was distributed by the UHFPO(Uazilla health and Family 

planning officer) in Kalukhali UHC,Rajbari to parents  
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The EPI room of the Netrokona Adunik Sadar hospital is regularly visited by representatives of the company (one by 
name Nishad) and various activities are held to promote the BMS company. (visited by BBF staff 6.2.2019) 
 

Recently on 6/2/2019, the mobile phone of the health professional (EPI staff)of the hospital was sent a short message 
sending (nSnwxzcb) coded software, which is a novel, sophisticated and online campaign of powdered milk in the 
Netrokona Adunik Sadar hospital by representatives of the BMS company, which falls within violations 
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You tube marketing, Facebook Live program arranged, sponsored, conducted by BMS 
Company about baby and mothers health & nutrition like the fox is the guard of the chicken 
farm, online diet chart making of 6-23 month baby’s, BMS company Facebook group  with 
mom & kids, online shop, sponsorship ,free shipping, marketing of BMS product with 
package of Baby product etc. 
 
 
 
 

 

Some online BMS Act violations: 
 

Nestle celebrated Scientific seminars with the health professionals in 2015 
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2. https://www.facebook.com/KidZoneBD 

https://www.facebook.com/SMART-BD-Online-Shopping-379184579341560 

 

YouTube Channel link  

https://www.youtube.com/watch?v=cMLvpBJ7_Vw  

https://www. 

 

1. https://www.startwell.nestle.com.my/products/lactokid-1-3# 

 

https://www.facebook.com/KidZoneBD
https://www.facebook.com/SMART-BD-Online-Shopping-379184579341560
https://www/
https://www.startwell.nestle.com.my/products/lactokid-1-3
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YouTube Channel link  
https://www.youtube.com/watch?v=cMLvpBJ7_Vw 
https://www.youtube.com/watch?v=eAZDZUw8qUo 
 

 
 
 
 
 

 
 
 https://www.nestlenido.com/en https://www.babydash.com.my/formula-food.html 

 

https://www.nestle.com.my/brands/junior_foods/lactokid  

https://www. 

 

https://www.youtube.com/watch?v=cMLvpBJ7_Vw
https://www.youtube.com/watch?v=eAZDZUw8qUo
https://www.nestlenido.com/en
https://www.babydash.com.my/formula-food.html
https://www/
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https://www.facebook.com/babylittleshopbd 

Published on-07.07.2020- Little One Stop 

 

https://chaldal.com/babycare 

 

https://www.facebook.com/babylittleshopbd
https://chaldal.com/babycare
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 https://www.youtube.com/watch?v=AbppRIHbBXM 

Published on -21 Mar 2020 Raisa’s Unique World 

 

https://www.facebook.com/SMART-BD-Online-Shopping-379184579341560 

SMART BD online Shopping 

Published on-10 july 2020 
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https://www.facebook.com/Thirteen-Mart-100868211672048 
Thirteen Maart , Published on 2 July 2020 

 
 
 
 

 

https://www.youtube.com/watch?v=8gvtuzS2_JY bangla Swasthya Bidhi, Published on 17 june 2020 

 

 

https://www.daraz.com.bd/products/nestle-cerelac-wheat-and-4-fruits-bib-stage-3-from-

10-months-400g-i132144922 

s1052934191.html?spm=a2a0e.searchlist.list.1.65275219xfGwKJ&search=1 

 

https://www.youtube.com/watch?v=8gvtuzS2_JY
https://www.daraz.com.bd/products/nestle-cerelac-wheat-and-4-fruits-bib-stage-3-from-10-months-400g-i132144922
https://www.daraz.com.bd/products/nestle-cerelac-wheat-and-4-fruits-bib-stage-3-from-10-months-400g-i132144922


63 

 

 
 
 
 

 
 
 

 
 
 
 
 
 

https://priyoshop.com/pur-classic-feeder-1102-pink-8-oz250-ml 

 

https://www.bdbabymart.com/product/nestle-cerelac--oats%2Cwheat-%26-

prunes-Bdbabymart.com https:// 

 

https://www.bdbabymart.com/product/nestle-cerelac--oats%2Cwheat-%26-prunes-Bdbabymart.com
https://www.bdbabymart.com/product/nestle-cerelac--oats%2Cwheat-%26-prunes-Bdbabymart.com
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https://ajkerdeal.com/product/1132321/nestle-nan-3-optipro-milk-powder-350g-5-vat-
included-onprice-2200664Ajkeldeal.com 
 

https://www.facebook.com/baccakaccacareBaccakacca.comPublished on 

22.07.2020 

 

https://ajkerdeal.com/product/1132321/nestle-nan-3-optipro-milk-powder-350g-5-vat-included-onprice-2200664
https://ajkerdeal.com/product/1132321/nestle-nan-3-optipro-milk-powder-350g-5-vat-included-onprice-2200664
https://www.facebook.com/baccakaccacareBaccakacca.comPublished
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.  
 
 
 
 
 
 
 

https://www.youtube.com/watch?v=cnbWLW0Qz2E, Published on-26 jan 2019, Bangla 
Baby world. 

 
 

 
 
 
 

-  

Mixed fruit and wheat 

https://www.youtube.com/watch?v=hOR22G7_l2U&t=13s Published on-11 august 2017; 

Bangla Baby world. 

 

https://www.youtube.com/watch?v=cnbWLW0Qz2E
https://www.youtube.com/watch?v=hOR22G7_l2U&t=13s
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https://www.facebook.com/zerobabybd , Published on- 4 July 2020 

 
 
 
 

 
 

 breastmilk substitutes company Nestle arranged 

Facebook live program about child nutrition 

Baby feeder free with a baby diaper 

 (breastmilk substitutes accessories are 

given as free gift) 

https://www.facebook.com/zerobabybd
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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BMS company Nestle gave Facebook post about child nutrition 

 

লেকট োটেন এখন বোাংেোটেটেই তৈরি হটে || েয রবেটনস স্ট্যোন্ডোর্ড  - YouTube 

https://www.youtube.com/watch?v=PHDDnUY1K_Y&t=117s
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 Mobile court on breastmilk substitutes 2013, Khulna sadar at 17 Oct 2019 
 

                           Mobile court on breastmilk substitutes act 2013, Sadar at 14 Oct 2019 

 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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Conflicting Essential commodity control order opposing the BMS act-2013  
Actually the essential commodity control order-1981 violating also the BMS Act-2013 and 
its rules-2017.  
BMS act -2013 & rules-2017 article no. 3 –it is mention about-Overriding effect of the Act-
Notwithstanding anything contained contrary in any other law for the time being in force 
or any other legal instrument having the force of law, the provisions of this Act shall 
prevail. 
 

The contradictory law “The Essential commodity control order, 1981 Article 
(22(1), (2 (i )) - 
 

from ministry of commerce is established.  So, the shop, pharmacy owner easily issues 
and renew license from local DC (District commissioner) office. By the potency of the 
license the Pharmacy and shop owner, distributor, company easily marketing, selling, 
distributing the BMS product by violating the BMS act -2013 and its Bylaw -2017. 
 

 
 
 

 

The Essential commodity control order, 1981 Article (22(1), (2 (i 

) 
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License giving permission in The Essential commodity control order, 1981 

Article (22(1), (2 (i ) 
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The definition of Milk food; The Essential commodity control order, 1981 Page 377, 

The Schedule (5) 
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The shop & pharmacy owner took license from local DC office for selling BMS product 

without taking registration from IPHN (which is the Violation of BMS act -2013 & rules-

2017 article no.(10(1)) and BMS act -2013 article(5) 
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Bhutan 

 

 
 
The Code itself is voluntary in Bhutan but steps have been taken place to incorporate some 
provisions of the Code in an upcoming health bill. Monitoring shows presence of companies is 
still minimal in Bhutan, and they are not yet marketing baby food as aggressively compared to 
other countries in the region. Even though there are no rampant violations yet, the government 
should not underestimate the risk of the absence of legal measures and the ever-imminent 
possibility of companies infiltrating the market. 
 
Violations still exist in Bhutan Nestlé: Lactogen 1- Information on label is not in national 
language. Standard Silicone Nipples -Infant picture is used to idealise the product and 
bottle-feeding. 
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Nestle Lactogen Stage 1 Tin (400g) - largest and best online shop in 
Bhutan (oneclickshopbhutan.com) 

 
 
 

 
 
 

Standard Silicone Nipples -Infant picture is used to idealise the 
product and bottle-feeding. 

 
 
 
 
 

 

https://www.oneclickshopbhutan.com/product/nestle-lactogen-stage-1-tin-400g/
https://www.oneclickshopbhutan.com/product/nestle-lactogen-stage-1-tin-400g/
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Baby Food & Nutritional Drinks| Sherza Allstore 

https://www.sherza.bt/collections/baby-food-nutritional-drinks
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Use cartoon : yoyoproducts - YOYO Bhutan 

Discount on BMS product and promotion of BMS product on online 

https://yoyobhutan.com/product-tag/yoyoproducts/
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India 

 

 
 
 
 

In India -Advertising, gifts or free samples, promoting infant formula to doctors and health 
professionals, pictures of mothers or babies on labels, the sponsorship of events by formula 
companies, and donations of education material with formula products are trying to 
strongly prohibited. The labeling of all baby food products must follow certain criteria and 
cannot be promoted for children younger than 2 years. But the violation are still increasing: 
India (ref. p. 141): an online platform supplying pharmacy and health care products initiated 
a promotional offer on LACTOGEN products, however the IMS act and Nestlé Policy and 
Procedures do not allow such practices. As this platform is not in a direct contractual 
relationship with Nestlé, a letter was sent in 2016 requesting it to remove the discounts 
from the site, which it did. 

 
Though India has the strict law, companies are still violating the law (and the International 
Code). 

- Claims as promotional tactics- Nestle: NAN ExcellaPRO 1 

- Here Nestle uses trademarks to disguise idealised phrase as part of their brand 

name. Although it is trademarked, NAN’s EXCELLAPRO is nonetheless an idealisation 

of the product. The picture of three atomic molecules with ingredients DHA ARA, 

Iron and Iodine choline are idealised at the back of the label as “DHA supports baby 

normal brain development” and “Proteins are primary structural and functional 

components of every living cell”. 
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Common Infant Milk Substitutes, Feeding Bottles and Infant Foods (Regulation of 

Production, Supply and Distribution) Act, 1992 and amended 2003 or IMS act violations 

 
Topics Violations Violations of 

article no. 

Advertise Advertise, or take part in the publication of any advertisement, for the 
distribution, sale or 
supply of infant milk substitutes 1[, feeding bottles or infant foods]; 

3(a) 

Promotion [Take part in the promotion of infant milk substitutes, feeding bottles or 
infant foods.] 

3(c) 

Offer Offer inducement of any other kind, 4(c) 

Pictures  
(b) have pictures or other graphic material or phrases designed to increase 
the saleability of 
 

6((2(b) 

Demonstrate 
feeding 

(3) No person, other than a health worker, shall demonstrate feeding with 
infant milk substitutes or 
infant foods to a mother of an infant or to any member of her family and such 
health worker shall also clearly explain to such mother or such other member 
the hazards of improper use of infant milk 
Substitutes or feeding bottles or infant foods. 

8(3) 

Research 
work, 
 
financial 
inducements 
health 
workers 

(1) No person 
who produces, supplies, distributes or sells infant milk substitutes or feeding 
bottles or infant foods shall 
offer or give, directly or indirectly, any financial inducements or gifts to a 
health worker or to any 
member of his family for the purpose of promoting the use of such substitutes 
or bottles or foods. 
1 
[(2) No producer, supplier or distributor referred to in sub-section (1), shall 
offer or give any 
contribution or pecuniary benefit to a health worker or any association of 
health workers, including 
funding of seminar, meeting, conference, educational course, contest, 
fellowship, research work or 
Sponsorship.] 

9(1,2) 

 
ONLINE MARKETING PORTALS: Cashback offers, You tube marketing 
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Some IMS Act violation pictures: 
Reference: Indian-baby-food-law-offenders-report-2022-23.pdf (bpni.org) 

 
 
 

 
 

https://www.bpni.org/wp-content/uploads/2023/05/Indian-baby-food-law-offenders-report-2022-23.pdf
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 Screenshots of Pigeon India’s #standbynursingmoms campaign video from Facebook, with women revealing 

their “honest feelings” about breastfeeding as “uncomfortable” and “exhausting”. 
 
 
 
 

Some newspaper coverage about IMS act violation in India :   
 
 Health Ministry Calls for Immediate Action Against Abbott,Danone over alleged violation of IMS 

Act, Health Ministry calls for immediate action against Abbott, Danone over alleged violation of 

IMS Act (medicaldialogues.in) Published on 22 August,2020, 

 

 After the Government of Madhya Pradesh served a show-cause notice to Nestle’s arm to 

explain the company’s participation in a nutrition conference organised by Apollo Hospitals in 

Indore, many eyebrows were raised for singling out one company. Ministry of Health and 

Family Welfare had told Madhya Pradesh to initiate action against Nestle Health Science for 

being in alleged violation of the Infant Milk .  

 

Gift offer , Healthy Baby Food – BebeBurp 

https://medicaldialogues.in/news/industry/pharma/health-ministry-calls-for-immediate-action-against-abbott-danone-over-alleged-violation-of-ims-act-68821?infinitescroll=1
https://medicaldialogues.in/news/industry/pharma/health-ministry-calls-for-immediate-action-against-abbott-danone-over-alleged-violation-of-ims-act-68821?infinitescroll=1
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://bebeburp.com/
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Show-cause notice to Nestle arm triggers debate on Infant Milk Substitutes Act - The 

Hindu BusinessLine,Published on Jan 20, 2020 

 The Times of India reported on that the Indian Council for Medical Research 

(ICMR) has concluded that Nestlé’s sponsorship of a five-hospital (five hospitals, 

including Bengaluru’s Manipal Hospital and Cloudnine Hospital)  

study on infant milk substitutes violates India’s Infant Milk Substitutes Act. 

The law forbids producers or suppliers of breastmilk substitutes 
from providing financial support to health workers or associations caring 
for babies or pregnant women including for research. 

The Breastfeeding Promotion Network of India (BPNI), brought the study to 
the attention of the Indian health ministry and ICMR on July 17. The Clinical 
Trial Registry lists Nestlé India as the primary sponsor of the study called 
“Multicentric Observational Study to Observe Growth in Preterm 
hospitalized infants.” 

“India’s apex medical research authority is calling for the end to a Nestlé sponsored study on 
breastmilk substitutes, arguing it violates local and international laws on marketing of infant 
formula”.  

accessed on September 2, 2019 - 15:31September 2, 2019 (Nestlé faces heat for 
sponsoring breastmilk substitute study in India - SWI swissinfo.ch) 

Accessed 4 August,2019,(https://www.deccanherald.com/india/karnataka/bengaluru/2-b-

luru-hospitals-suspected-of-ims-act-violations-751905.html) 

 

https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://www.thehindubusinessline.com/companies/show-cause-notice-to-nestle-arm-triggers-debate-on-infant-milk-substitutes-act/article30607066.ece
https://timesofindia.indiatimes.com/india/icmr-panel-calls-for-end-to-nestle-sponsored-medical-study/articleshow/70932427.cms
https://wcd.nic.in/sites/default/files/IMSamendact2003.pdf
https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
https://www.swissinfo.ch/eng/society/legal-limits_nestl%C3%A9-faces-heat-for-sponsoring-breastmilk-substitute-study-in-india/45201236
https://www.swissinfo.ch/eng/society/legal-limits_nestl%C3%A9-faces-heat-for-sponsoring-breastmilk-substitute-study-in-india/45201236
https://www.deccanherald.com/india/karnataka/bengaluru/2-b-luru-hospitals-suspected-of-ims-act-violations-751905.html
https://www.deccanherald.com/india/karnataka/bengaluru/2-b-luru-hospitals-suspected-of-ims-act-violations-751905.html
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Ashlin Mathew Nestle violates law in India, conducts clinical trials on premature infants 
for baby food (nationalheraldindia.com) Accessed: 03 Aug 2019, 

 

https://www.nationalheraldindia.com/author/378057/ashlin-mathew
https://www.nationalheraldindia.com/india/nestle-violates-law-in-india-conducts-clinical-trials-on-premature-infants-for-baby-food
https://www.nationalheraldindia.com/india/nestle-violates-law-in-india-conducts-clinical-trials-on-premature-infants-for-baby-food
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Breaking the law, Nestle has conducted clinical trials on 75 premature babies in five 
hospitals on substitutes for breast milk in complete contravention of the Infant Milk 
Substitutes Act. It was found by Breastfeeding Promotion Network of India (BPNI) on 
screening the trial registry of Indian Council of Medical Research (ICMR) that Nestle has 
sponsored a research titled “Multicentric Observational Study to Observe Growth in 
Preterm hospitalised infants”. 

The trial was conducted on 75 premature babies between the age of 28-34 weeks. The 
objective of the study was to assess the growth and feeding intolerance in preterm infants. 
One of the exclusions was that the infant could not be fed milk substitute within 48 hours of 
birth, but from the third day onwards, the trial suggested that the infant could be given a 
milk substitute instead of breast milk. 

BPNI complained to the ministry of health and family welfare and on receiving the 
complaint health secretary Preeti Sudan directed the ICMR director Balram Bhargava to 
monitor compliance of this clinical trial with law. Reprimanding ICMR for not having paid 
attention to their duty, Sudan directs them to ensure that all such clinical trials are first 
screened for infringement of the IMS Act. 

 
 New Delhi: The baby food industry has violated the Infant Milk Substitutes Act 

(IMS) that bans promotion of breast-milk substitutes at least 54 times 

between 2008 and 2016, according to an industry watchdog. 

 

The survey conducted by Breastfeeding Support for Indian Mothers, a 

Facebook group with more than 29,000 members, showed that more than 

half of the 950 mothers who delivered in private hospitals were given 

artificial baby milk. Out of these, 2/3rd were given without their knowledge. 

 

It also found that children were given the formula without the knowledge of 

their mother. 

 
 

Any kind of promotion for baby foods and feeding bottles for children aged up to 
2 years, including advertisements inducement of sales, pecuniary benefits to 
doctors or their associations including sponsorship is banned under the IMS Act. 
 
"Aggressive marketing by baby food companies and sponsorship contribute to 
increased use of formula at the time of birth and later by undermining 
breastfeeding and every effort should be made to curb such invasive promotion,"  
"Despite the directives issued by the government of India, the baby food 
manufacturing bottle companies are still violating the IMS Act,"  
According to Euromonitor report,10,847 tonnes of standard infant formula (0-6 

https://www.unicef.org.uk/babyfriendly/baby-friendly-resources/international-code-marketing-breastmilk-substitutes-resources/the-code/
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month's age group) was sold in India in 2012, which is 10,847,000 kg of milk 
powder. 
"Converting this into containers of 400 grams, it means India sells about 27 
Million containers of 400 gms each year, almost equal to its babies born. Going by 
the estimated growth of formula industry in 2022, this figure will be 32.7 million," 
he said. 
(Baby Food Industry Violated Laws On Breast Milk Substitute (ndtv.com), accessed 
December 02, 2016)   
 

 NEW DELHI (Thomson Reuters Foundation) - Multinational Corporations 
Nestle, Heinz and Abbott were breaking the law by promoting milk formula 
and infant cereals and undermining efforts to boost breastfeeding in the 
country. These companies are using Indian websites to advertise and 
promote their baby milk and food products, which is illegal under the Infant 
Milk Substitutes Act, the IMS Act. 

When contacted by Thomson Reuters Foundation, the three companies said the allegations 
against them were incorrect. 

“Nestle India does not have any contract and/or commercial relationship with any external 
websites for its infant nutrition products and we do not supply to them,” Nestle India said in 
a statement emailed to the Thomson Reuters Foundation. 

“We sell to distributors and we educate them about the IMS Code and the importance of 
complying with it. At the same time E-commerce websites are like retail stores and the IMS 
Code does not restrict them from indicating the available products.” 

Abbott said that while it sells its products to a number of different channels and 
distributors, all are legally obliged to abide by the law. 

Babyoye.com, which sells both Nestle and Abbott products for babies and infants and 
promotes health claims on its site, said it sourced products directly from the brands or their 
authorised partners. 

“For sensitive products associated with baby feeding we make it a point to ensure that we 
do not promote them in any of our campaigns. All feeding products pages have an explicit 
statement promoting breast-feeding,” said a statement from babyoye.com’s CEO Sanjay 
Nadkarni. 

Other websites mentioned by charities, healthkart.com and firstcry.com - which offers 
promotions on Heinz products - had not responded to Thomson Reuters Foundation 
requests for information by the time of publication. 

https://www.ndtv.com/india-news/baby-food-industry-violated-laws-on-breast-milk-substitute-1633195
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Heinz’s Vice President for Corporate Affairs Mohan V denied the allegations against the 
company, saying that Heinz neither manufactured nor sold infant food products in India. 

He suggested that the products, which were made in England, were being “smuggled” into 
India and sold to the websites by a third party. 

Thomson Reuters Foundation Nita Bhalla, India to probe claims multinationals break baby 
milk law | Reuters ,accessed August 1, 2013 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.reuters.com/journalists/nita-bhalla
https://www.reuters.com/article/india-baby-mil-mncs-law-idINDEE9700E420130801
https://www.reuters.com/article/india-baby-mil-mncs-law-idINDEE9700E420130801
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Maldives (2018)  
Fat birds, cradling hands and claims: promotional trio  
Nestle: NAN Follow Up Formula 
 
 
 
 

Sl. no. BMS regulation Maldives -2008 violations  Violation of BMS regulation Maldives 
-2008 

Promotion, 
advertising 

 (1) A manufacturer, distributor or importer 
shall not him or herself, or by any other 
person on his or her behalf, promote any 
designated product referred to in Section 3, 
point 1, 2, 3, 4, 5, 6, 7,8, by any means of 
communication, including but not limited to  
(a) advertising;  

(b) sales devices aimed at increasing retail 
sales, such as special displays, stocking on 
shelves facing windows and/or entrances, 
rebates, special sales, sales linked to products 
not covered by this regulations, discount 
coupons, tie-in sales, prizes and gifts;  

(c) giving of one or more samples, directly or 
indirectly, to any person;  

 

Section 6(1(a)),6(2),6(3) 
 

  
(d) donation or distribution of any 
informational and educational material on 
feeding of infants and young children and on 

6(1(d)) 

 

Maldives 
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maternal nutrition, the nutritional adequacy 
of breastmilk and the ability of mothers to 
breastfeed, except in accordance with this 
Regulation  
 

Labelling of 
Designated 
Products 

Labelling of Designated Products 
7(1)use photographs, humanized figures or 
characters of any kind, storybook or cartoon 
characters or animals, and other character 
to promote 

Section 7(1) 

 Section 9. Informational and educational 
materials about infant feeding  
Informational and educational materials, 
whether written, audio or visual which refer 
to infant feeding shall  
1) contain only correct and current 
information and shall not use any pictures or 
text that encourage bottle feeding or 
discourage breastfeeding.  
 
2) be written in Dhivehi.  
 
3) not give an impression or create a belief 
that a designated product is equivalent to, 
comparable with or superior to breast milk or 
breastfeeding;  

 

Section(9) 
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The image of a fat mother bird feeding its babies is idealising (as compared to the “skinny” birds in 
the Nestle logo) – as it conveys ideas of nurturance, feeding, care and love.  
 
On the back, the health claim “naturally active probiotic culture that may help reinforce body’s 
immunity” is a blatant reference to the Probiotic Culture bifidus icon on the front label, which shows 
a pair of cradling hands just like a mother protecting a baby. It also states that NAN 2 contains 
nutrients that support “normal physical and mental development”. The label is not in Dhivehi, the 
Maldivian official language, as it is imported from Sri Lanka. 
 
Claims are also found on labels of complementary food. The cradling hands are carrying a heart that 
says “nutritious” Bifidus and iron. On the back, a corresponding statement says, “Bifidobacterium 
lactis (bifidus) helps improve a beneficial intestinal microflora”. 
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Free delivery, use blue bear cartoon (Violation of Maldivs BMS regulation-2008 : Section 

6(1(a,b)), Section 7(1) (labelling violation)  Nestle Cerelac Mix Veg & Milk 250g 

(dhimart.mv) 

 

https://dhimart.mv/nestle-cerelac-mix-veg-milk-250g
https://dhimart.mv/nestle-cerelac-mix-veg-milk-250g
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Claims are also found on labels of complementary food. The cradling hands are carrying a 
heart that says “nutritious” Bifidus and iron. On the back, a corresponding statement says, 
“Bifidobacterium lactis (bifidus) helps improve a beneficial intestinal microflora”.26( 
 
Blatant claims: Danone : Nutricia Nutrilon Pronutra Health claim found on the label of this 
Nutricia Nutrilon follow-up milk states it can help immunity and intellectual development of 
a child. 
Ref: Monitoring-of-the-Code-in-11-Countries-of-Asia.pdf (bpni.org) 

 
 

 
 
 
 
 
 

STO Introduced ‘Danone’ Infant Formula in the Maldives | Corporate Maldives, 

accessed November 6, 2018 

https://www.bpni.org/wp-content/uploads/2018/12/Monitoring-of-the-Code-in-11-Countries-of-Asia.pdf
https://corporatemaldives.com/sto-introduced-danone-infant-formula-in-the-maldives/
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Special sales (during lockdown)  (6) Facebook online advertising: violation of Maldives 

Regulation 2008, section 6(1(a)) 

(https://web.facebook.com/mha.maldives/photos/a.1747757735443891/2718219641731024/?ty

pe=3&_rdc=1&_rdr 

Online advertising: violation of Maldives Regulation 2008, section 6(1(a)) 

https://web.facebook.com/mha.maldives/photos/a.1747757735443891/2718219641731024/?type=3&_rdc=1&_rdr
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Advertising on online: Violation of Maldives BMS Regulation-2008, 

section 6(1(a)) 
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A facebook page named Maldives giveway give of BMS product to mothers directly; that is 

the violation of Maldives BMS Regulation-2008 6(1(c)) giving of one or more samples, 

directly or indirectly, to any person 
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(9) Facebookhttps://www.facebook.com/profile.php?id=100057311535662 

 

A facebook page named Maldives giveway give of BMS product to mothers 

directly; that is the violation of Maldives BMS Regulation-2008 6(1(c)) giving 

of one or more samples, directly or indirectly, to any person 

 

https://www.facebook.com/profile.php?id=100057311535662
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 A facebook page named 
Maldives giveway give of BMS 
product to mothers directly; that is 
the violation of Maldives BMS 
Regulation-2008 6(1(c)) giving of 
one or more samples, directly or 
indirectly, to any person 
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Nepal adopted the Breastmilk Substitutes Act (BMS Act) in 1992, and it does not include many WHA 
resolutions that address marketing strategies and global public health Recommendations that have 
emerged subsequent to its adoption. There has been a vacuum of a “nodal” department or official to 
take ownership of monitoring and enforcement, including the coordination of different intersecting 
relevant departments. This results in persistent violations of the International Code and national law 

Nepal (2018) 

 
 

Topics Violations Violations of article no. 

   

   

 
 
 
 

Nepal 
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Change to Nutrition from the heart  
Danone: Nutricia Farex Stage 1:  
Farex’s double-heart logo idealises the idea of love and care. Its trademarked PreciNutri 
formulation boasts that it contains “tailored nutrition that supports growth, development 
and immunity at all stages”. Supposedly it also helps “immunity”, “digestion + immunity”, 
“brain growth & development + immunity”. Labels are not in Nepali language. 
Pigeon Flexible:  
The Pigeon Flexible feeding-bottle claims its unique groove interior “minimises colic 
 

 
Farex’s double-heart logo idealises the idea of love and care. Its trademarked PreciNutri formulation 
boasts that it contains “tailored nutrition that supports growth, development and immunity at all 
stages”. Supposedly it also helps “immunity”, “digestion + immunity”, “brain growth & development 
+ immunity”. Labels are not in Nepali language. 



110 

 

 

 
(6) Facebook https://web.facebook.com/Babyfoodnepal 

 
 
 
 

https://web.facebook.com/Babyfoodnepal
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Published nutrition education content from Baby Food Nepal Facebook page is the violation of 

the BMS code 



112 

 

 

 
 
 
 
 
 
 

 
 

Iron fortified Cerelac that idealises the idea of nutrition that supports growth, 

development and immunity at all stages.It is the violation of BMS code.     

Nestle Cerelac Stage 3 Wheat - Rice Mixed Fruit 300G (daraz.com.np) 

https://www.daraz.com.np/products/nestle-cerelac-stage-3-wheat-rice-mixed-fruit-300g-i121472651-s1033061297.html?search=1
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BMS code violation: Use of Blue bear cartoon, online advertising, exhibition for Baby Food in 
wholesale price Kathmandu , Nepal (ktmgrocery.com) 

 

https://ktmgrocery.com/baby-food
https://ktmgrocery.com/baby-food
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BMS accessories online advertising :violation of BMS code 

Baby Feeding Bottle - Online shopping in Nepal | Buy online in Nepal | Online Store in Nepal 
| Online shopping store in Nepal - NepalEasyShopping.com 

 

 

Use cartoon picture and discount to product: Baby & Toddler Foods at Best Price in Nepal | Up to 25% 

Discount on Daraz 

https://nepaleasyshopping.com/detail/baby-feeding-bottle
https://nepaleasyshopping.com/detail/baby-feeding-bottle
https://www.daraz.com.np/baby-n-toddler-food/
https://www.daraz.com.np/baby-n-toddler-food/
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Discount offer on BMS products is the violation of BMS code. 

Baby & Toddler Foods at Best Price in Nepal | Up to 25% Discount on Daraz 

The product contains “Probiotic, enriched with Iron”; The word “power blend” idealise 

that the product is better than homemade complementary food (6) Facebook 

https://web.facebook.com/photo?fbid=1204697020278019&set=a.1120738855340503 

https://www.daraz.com.np/baby-n-toddler-food/
https://web.facebook.com/photo?fbid=1204697020278019&set=a.1120738855340503
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Milk protein, Iron,Omega-3,6  fatty acid contains in Farex gentle ,Idealise that 

the product supports baby normal brain development and physical gorwth Baby 

Food | Babyland - Farex 1 Infant Formula Tin - 400 G | Babyland 

https://babyland.com.np/sub-category/baby-food
https://babyland.com.np/sub-category/baby-food
https://babyland.com.np/product/237
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National legislation in Pakistan adopted the International Code of Marketing of 
Breastmilk Substitutes in 2002 to restrict the promotion of infant formula feeding. 
Our objectives were to assess health professionals' awareness of this law in urban 
government hospitals and describe their reports of violations, including receiving 
free samples, gifts and sponsorship. 
Of the 427 health workers interviewed, the majority were not aware of the 
national breastfeeding law (70.5%; n = 301) or the International Code (79.6%; n = 
340). Paediatricians, and staff who had been working for 10 years or more, were 
more likely to be aware of the law [OR = 7.00, 95% CI 3.12, 15.7 (paediatricians); 
OR = 2.48, 95% CI 1.45, 4.24 (10 years working)]. 
More than one third (38.4%, n = 164) had received small gifts such as pens, 
pencils and calendars; 12.4% (n = 53) had received sponsorship for training or 
conferences; and 15.9% (n = 68) had received free samples of infant formula from 
the Companies. Staff who were aware of the law were also more likely to report 
receiving gifts (OR = 1.64, 95% CI 1.08, 2.51) and free samples (OR = 1.86, 95% CI 
1.09, 3.19). 
 

No laws for breastfeeding, child nutrition in Sindh 

KARACHI, Aug 2: With World Breastfeeding Week (Aug 1-7) already under way, it 
is disconcerting to note that Sindh has no set of laws to ensure safe and adequate 
nutrition for infants by promoting and protecting breastfeeding. 

Interviews with relevant officials show that following the devolution of various 
federal government functions to the provinces under the 18th constitutional 
amendment, the health authorities in Sindh have failed to acquire the tool 
needed to curb the unethical marketing of breast milk substitutes and regulate 
artificial feeding in infants. 

 Pakistan 



118 

 

Many products, according to researchers, pose a high risk of gastrointestinal and 
lower respiratory tract infections. 

“Not only are – 

 Markets filled with various infant formula products,  

 Representatives of their manufacturers  

 are also often seen distributing free samples and gifts in hospitals 

  besides offering sponsorships to health professionals working in paediatric 
in-patient and outpatient wards, delivery suite, antenatal and postnatal care 
wards,” says a senior paediatrician while speaking to Dawn  

Mukhtar Alam ,(No laws for breastfeeding, child nutrition in Sindh - Newspaper - 

DAWN.COM)accessed August 3, 2012 

 

 

Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 

 

Topic Violations Article no. 
Promote ,Gift 1) No person shall, in any form whatsoever, promote any designated 

products except as provided for under this Ordinance.  
(2) No person shall in any manner assert that any designated product is 
a substitute for mother’s milk, or that it is equivalent to or comparable 
with or superior to mother’s milk.  
(3) No manufacture or distributor shall offer, or make gift or 
contributions of any kind, or pay to any extent for any reason 
whatsoever, or give any kind of benefit, to a health worker or his family, 
or any personnel employed, directly or indirectly, in a health care 
facility, or any member of the Board 14[14][* * *] or the employees 
thereof. 

7(1, 2,3) 

 

Contact Directly or 
indirectly within a 
health care facility 

(6) No distributor or manufacturer shall in furtherance of or for the 
purposes of its business have contact, directly or indirectly, with general 
public within a health care facility. 

7(6) 

Educational or 
informational material 

(7) No manufacturer, distributor or any person engaged by them shall 
produce or distribute any educational or informational material relating 
to infant and young child feeding:  

Provided that any educational or informational material relating to a 
designated product may be provided by a manufacturer or distributor to 
a health professional subject to the prescribed conditions, and that the 
same shall be restricted to scientific and factual matters, and shall not 

7(7) 

https://www.dawn.com/news/739345/no-laws-for-breastfeeding-child-nutrition-in-sindh
https://www.dawn.com/news/739345/no-laws-for-breastfeeding-child-nutrition-in-sindh
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imply or create a belief that bottle-feeding is equivalent or superior to 
breast-feeding. 

Labels 2) Label of a designated product shall be designed so as not to 
discourage breastfeeding and shall provide the necessary information in 
Urdu about the appropriate use of such product and the age before 
which a designated product should not be used. 

(4) The label shall–  

(a) not contain anything that may discourage breast-feeding; 

(e) not show photographs, drawings or graphics except that graphics 
may be used to illustrate the correct method of preparation; 

 

8(2),8(4(a),(e)) 

Informational and 
educational materials 

Informational and educational materials, whether written, audio or 
visual, which refer to infant feeding shall contain only correct 
information and shall not use any pictures, graphics or text that 
encourage bottle-feeding or discourage breast-feeding. 

9(2)   

  10 

 

 

 
  

Unfounded health claims on immunity that prompt fear (e.g., Nestlé, Pakistan, 
on Facebook: Violations of Breast-Feeding And Child Nutrition Ordinance, 
2002 
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IJERPH | Free Full-Text | Old Tricks, New Opportunities: How Companies Violate the 
International Code of Marketing of Breast-Milk Substitutes and Undermine Maternal and 
Child Health during the COVID-19 Pandemic (mdpi.com) 
 
Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 Article no. 9(2)  : 
Informational and educational materials, whether written, audio or visual, 
Which refer to infant feeding shall contain only correct information and shall not use any 
Pictures, graphics or text that encourage bottle-feeding or discourage breast-feeding. 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 

https://www.mdpi.com/1660-4601/18/5/2381
https://www.mdpi.com/1660-4601/18/5/2381
https://www.mdpi.com/1660-4601/18/5/2381
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Screenshots of advertisements from Nestlé’s Nangrow 3 Facebook page in Pakistan, featuring immunity 
claims and fear-provoking questions. 
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Free delivery and discount for purchasing BMS product; “My Mom my super 

hero” this slogan indirectly claims for comparable or superior to mother’s milk;  

Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 article no. 

7(1, 2,3) 
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 Promotion of BMS product NANGROW in public; “Nourishing their today for 

an amazing tomorrow” this slogan indirectly claims for comparable or superior 

to mother’s milk; creating a belief that bottle-feeding is equivalent or superior 

to breast-feeding; 

Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 article no. 

7(1, 2, 3,7)  
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Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 article no. 7(2)  

Infant Nutrition | Nestlé Pakistan (nestle.pk) advertisement of BMS product claims that 

these products are the source for  infant nutrition; Violation of Breast-Feeding and 

Child Nutrition Ordinance, 2002 article no. 7(7) ,9(2): 

 

https://www.nestle.pk/brands/infant-nutrition
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Buy 2 get 1 free offer in twiter post,Pakistan, Deedo.pk on X: "Buy Two Pack of NESTLE 

NANGROW-3 350gms &amp; Get Free One Pack Of NESTLE NANGROW-3 350gms 

(Limited Stock) Visit here now! https://t.co/0L0E8uxCCQ #Nestle #Nangrow3 #Nangorw 

#Deedo #DeedoPk https://t.co/2h2LxUCsiJ" / X (twitter.com) Violation of Breast-Feeding 

and Child Nutrition Ordinance, 2002 article no. 7(2)  
 

Free shipping offer, Violation of Breast-Feeding and Child Nutrition Ordinance, 2002 

article no. 7(2)  
 

https://twitter.com/Deedo_pk/status/1183715456693260288
https://twitter.com/Deedo_pk/status/1183715456693260288
https://twitter.com/Deedo_pk/status/1183715456693260288
https://twitter.com/Deedo_pk/status/1183715456693260288
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Tigers, the movie by the director Danis Tanovic (Oscar in 2002 for 
No Man’s Land), True history happening in the 90’s in Pakistan: 

 

Dying of artificial milk. This is what was happening in the 90’s in Pakistan, 
where formula was proposed in bad faith as the more modern and healthier 
alternative to breast milk. tells the real story of the former Nestlé salesman 
Syed Aamir Raza, who denounced the multinational’s criminal marketing 
policies, paying the price in terms of professional and personal 
consequences. The “Tigers” were those expert salesmen that were trained 
to convince people to stop breast feeding because it was described as an 
archaic and obsolete practice, in favour of artificial milk, which was strongly 
incentivised to doctors through samples, dinners, travels, and other benefits 
offered by the company. 

 In Pakistan, the overuse of artificial milk caused many children deaths, due 
to gastroenteritis and malnutrition. The protagonist was himself a “Tiger”, 
and he obtained benefits and career progression, but when he realised that 
babies were dying as a result of the company’s marketing, he decided to 
quit his job and to publicly denounce the aggressive marketing strategies 

(6) Facebook https://web.facebook.com/metro.pk?locale=ms_MY  

 BMS product promotion in facebook page Metro Pakistan Pvt.Limited, Violation of 

Breast-Feeding and Child Nutrition Ordinance, 2002 article no. 7(2)  
 

https://web.facebook.com/photo/?fbid=4378237108879621&set=a.523635214339849&locale=ms_MY
https://web.facebook.com/metro.pk?locale=ms_MY
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adopted by the multinational. The report Milking Profits, drawn up with the 
activists of IBFAN, the International Baby Food Action Network, describes 
the immoral techniques used by Nestlé in order to promote artificial milk. 

  

 
  

 

The movie tells the vicissitudes the former Nestlé salesman went through, 
and the consequences of his choices on his family’s life. For example, the 
exile in Canada, where Syed Aamir Raza currently lives together with his 
wife and children, and working as taxi driver. 

 Tigers, sponsored by IBFAN – which is internationally active for the 
promotion of breast feeding and children food safety –, was premiered in 
occasion of the Toronto International Film Festival in 2014. Since then, 
Nestlé denies any responsibility about the immoral practices denounced by 
the movie. 

 
 
Ref: Silvana Santo “Tigers is Danis Tanovic’s movie on Nestlé’s immoral 
practices carried out to sell artificial milk in Pakistan.”,( Tigers, the movie about the 

Nestlé baby milk scandal - LifeGate)Accessed 14 May 2015,  
 
 
 
 
 
 
 
 
 
 

Actress of the Tiger movie 

http://archive.babymilkaction.org/pdfs/milkingprofits.pdf
https://www.lifegate.com/author/silvana-santo
https://www.lifegate.com/tigers-movie-denounce-nestle-formula-scandal
https://www.lifegate.com/tigers-movie-denounce-nestle-formula-scandal
https://www.lifegate.com/app/uploads/tigers2.jpg
https://www.lifegate.com/app/uploads/tigers.jpg
https://www.lifegate.com/app/uploads/tigers3.jpeg
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Srilanka(2018)  
Though Sri Lanka was one of the first countries to implement the International Code of 
Marketing of Breastmilk Substitutes following its adoption in 1981. Sri Lanka also faces new 
challenges as new products and marketing tactics have surfaced. As a result of its economic 
growth, Sri Lanka’s steadily-expanding market is targeted by manufacturers. 
 
 
The Principles of the code are- 

1. The designated product shall not be advertising or otherwise promoted to the public at the 
retail level or through health care facilities or through mass media 

2. The designated product shall be labeled so as to protect, promote and support 
breastfeeding 

3. Information about infant and young child feeding shall not in any way discourage or 
undermine breastfeeding or promote designated products 

4. Any Manufacturer or distributor of any designated product or complementary food shall not 
finance, facilitate or otherwise encourage point-of sale advertising or display or the giving of 
samples at the retail level 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Commonly violation found of Srilanka code for the Promotion, Protection and 
Support of Breastfeeding and Marketing of Designated Products-2002. 

Srilanka 
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Topic Srilanka code for the Promotion, Protection and Support of 
Breastfeeding and Marketing of Designated Products-2002. 
 

Violation article 
no. 

Advertise or 
promote 

No person shall advertise or promote any designated product as being 
a product appropriate for infant feeding 

Article II-(2.1) 
 

Comparable 
with 
breastfeeding 

No designed product shall marketed or publicly referred to by any 
manufacturer or distributor in a way that would imply or create a 
belief, that such designed product when given to an infant is 
equivalent to or comparable with or superior to breastfeeding  

Article II-(2.2) 
 

Sale offer A manufacture or distributor of a designated product shall not offer 
for sale or sell such a product unless the container or label affixed 
thereto conforms to the following----- 

Article II-(2.3) 

Breast milk 
substitute 

Does not use the terms “breast milk substitute” humanized, 
maternalized, or terms similar thereto 

Article II-2.3(c) 

Text Does not use the text that may tend to  discourage breast-feeding Article II-2.3(d) 

Label 
1. Local 

language, 
2. Photographs 
3. Misleading 

phrase 

The matters referred to in paragraphs (a) (b) (c) and (d) shall be in 
Sinhala, Tamil and English language. Photographs drawing or other 
graphic representations or misleading phrase designed to create an 
incorrect impression that the product would be a substitute for breast 
milk and increase salability, should not appear on the container or on 
the label affixed thereto 

Article II-2.3(f) 

   

Restriction for 
Infant  

No person shall advertise or promote any complementary food as being food 
appropriate for any infant under the age of 6 months 

Article II-2.5 

Advertise or 
display at the 
retail level 

Any manufacturer or distributor of any designated product or 
complementary food shall not finance, facilitate or otherwise encourage 
point-of sale advertising or display or the giving of samples at the retail level. 

Article VII-(7.2) 
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(6) Facebookhttps://web.facebook.com/thegourmetboutique.lk 

 
 
 
 
 
 

https://web.facebook.com/thegourmetboutique.lk
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Give discount offer, use the words “Breast milk Substitute”; use photograph, graphic, nutrition claim; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(c), 2.3(d), 
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Advertising, display in retail shop; imply or create a belief that such designed product when given to 
an infant is equivalent to or comparable with or superior to breastfeeding; advertise or promote any 

complementary food as being food appropriate for any infant under the age of 6 months: Violation of 

the Srilanka BMS code-2002 Article II-(2.1, 2.2), Article II-2.5, Article II-2.3(f) Article VII-(7.2) 
 

 

Give discount offer, use the words “Breast milk Substitute”; use photograph, graphic, nutrition claim; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(c), 2.3(d), 
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Give discount offer, use photograph, graphic, nutrition claim; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(d), 
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 Give discount offer, use the words nutrition claim ,use photograph, graphic,; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(d), 
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Give discount offer, use the words nutrition claim ,use photograph, graphic,; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(d), 
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Online pharmacy of Srilanka: 
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Give discount offer, use the words “Breast milk Substitute”; use photograph, graphic, nutrition claim; 

All are the violation of Srilanka BMS code Article II-2.3, 2.3(d), 
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OTC Medicine | Page 76 | Leading Online Pharmacy in Sri Lanka (quickmed.lk) 
 
 
 
 

Advertise; use photograph, graphic; nutrition claim for baby’s mental and physical development; 

All are the violation of Srilanka BMS code Article II-2.1, 2.2, 2.3(d), Article-VII (7.2) 

 

https://www.quickmed.lk/product-type/otc-medicine?page=75
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                         Cerelac Infant Cereal Rice 200g Best Price in Sri Lanka | Onex.lk 
 Advertise; use photograph, graphic; nutrition claim for baby’s mental and physical development; 

All are the violation of Srilanka BMS code Article II-2.1, 2.2, 2.3(d), Article-VII (7.2) 

 

https://onex.lk/product/cerelac-infant-cereal-rice-200g/
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The product is idealised with the image of a blonde haired and blue-eyed baby and 
descriptions about the uniqueness of the product 
 
 

 
 
 
 
Gaps:  
 
In 2002, the Code was amended by the Department of Internal Trade then gazetted the 
relevant sections of the Code to give it legal effectiveness. The legal coverage was given by 
the Department of Internal Trade but the implementation needed the support of all the line 
agencies such as Health, Food & Marketing, Justice, Labour, Industries, Education, Science & 
Technology and NGOs in Sri Lanka. Almost all infant formulae are imported. In indirect 
ways, the advertisements are done to target mothers. 
 
 
 

Advertise; use photograph, graphic; All are the violation of Srilanka BMS code Article II-2.1, 
2.3(d), Article-VII (7.2) 
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Conclusion and recommendations: 
 

Although Code implementation alone cannot improve falling breastfeeding rates or the 
nutritional status of children, it is important to note that the International Code is the foundation 
for effectively building an integrated cross-sectional approach that includes protection, 
promotion, and support of breastfeeding and optimal infant and young child feeding. Periodically 
reviewing national measures with a view to strengthen them is important but do bear in mind 
that it may be a lengthy process fraught with challenges from industry to try to undermine it or 
even put it to halt. However, countries should enlist necessary support (e.g. UNICEF) on how to 
deal with industry with the aim of protecting public health, and take active steps to implement, 
monitor and enforce the existing measures, whether strong or weak is crucial.  

Advocacy should include actions to ensure legislators and policy-makers understand and 
recognise their obligations under the International Code and relevant WHA resolutions, as well as 
national Code-related or other relevant laws, to promote and protect breastfeeding, and to 
eliminate inappropriate marketing practices. Governments must ensure ongoing robust and 
sustainable monitoring and enforcement mechanisms. Such mechanisms need to involve all 
relevant government agencies authorised to monitor and enforce national measures that give 
effect to the International Code. Sanctions or warnings are effective means to let businesses must 
know that governments mean “business” when it comes to protection of breastfeeding. 
Experience elsewhere shows that where national measures are enforced, companies behave 
better.  
Civil society can provide the needed support where governmental resources are limited or 
where their hands are tied, such as community-based monitoring, naming and shaming 
companies. They can also act as advisories to ensure monitoring is free from commercial 
influence. Independent monitoring such as this report brings violations into public scrutiny and 
holds companies to account. Protecting the health of infants and young children requires a 
concerted effort that is ever ongoing – thirty-seven years on after the Code was adopted, the 
old battle goes on in the new world. 
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